True Colours

Consumer Report

Retirement Village Residents | 2024 - 2025

Our True Colours Reports aim to provide honest and easily understandable insights intfo our performance across client satisfaction, governance, workforce, and quality care.
Our RV Consumer Report compiles feedback from Residents through our annual Satisfaction Surveys.
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RV Residents What can we do better?

Resident Experience
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Standard of Accommodation
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What are we doing to improve?

Community & Social Connection
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