True Colours

Consumer Report

Our True Colours Reports aim to provide honest and easily understandable insights into our performance across client satisfaction, governance, workforce, and quality care.
Our Retirement Villages(RV) Consumer Report compiles feedback from Residents through our annual Satisfaction Surveys.
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Customer Satisfaction index

o Customer satisfaction is high at 93% overall.
o An marked increase to last year's 90%
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Community & Social Connection
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of residents said they're
happy with the level of social
activities in their village
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Organised activities
for improved
community and
social engagement
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like to participate
in bus outings

of residents feel
lonely at least
some of the time

What are we doing to improve?
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The use of
Whiddon buses
for outings

Focusing on

outdoor and

community
spaces



